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ABSTRACT
This tutorial aims to provide a unifying account of current
research on diversity and novelty in different web informa-
tion systems. In particular, the tutorial will cover the moti-
vations, as well as the most established approaches for pro-
ducing and evaluating diverse results in search engines, rec-
ommender systems, and data streams, all within the context
of the World Wide Web. By contrasting the state-of-the-art
in these multiple domains, this tutorial aims to derive a
common understanding of the diversification problem and
the existing solutions, their commonalities and differences,
as a means to foster new research directions.
1. INTRODUCTION
Diversification has been traditionally studied in the con-
text of search, notably web search [3]. In particular, web
search queries are typically short and often ambiguous. Han-
dling such queries involves identifying relevant search results
for users with possibly rather different information needs
for the same query, while incurring minimum redundancy
in the resulting ranking. Implicit diversification approaches
for search results presume no prior information about the
possible different user needs (a.k.a. aspects, interpretations,
intents, etc.) of a given query, so the diversification is car-
ried out by somehow inferring these needs and/or computing
the diversity from the set of documents initially retrieved
for the query. Instead of implicitly assuming that similar
documents will cover similar needs of the query, the broad
topic underlying an ambiguous or underspecified query can
be usually decomposed into its constituent sub-topics. This
is precisely the intuition behind explicit diversification ap-
proaches (e.g., [2]). These approaches have exploited query
properties such as the query’s possible categories or its refor-
mulations, mined from the query logs of web search engines.
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Diversity, along with novelty, has also been recognized and
researched in the area of recommender systems as a key di-
mension of the system output utility, with different angles
but obvious—yet to some degree unexplored—connections
to diversity in web search [4]. On the one hand, the recom-
mender systems community has grown increasingly aware
that the accuracy in matching user preferences alone is not
enough for users to find value in recommendations. In many,
if not most scenarios, the whole point of recommendation is
inherently linked to a notion of discovery, as recommenda-
tion makes most sense when it exposes the user to a relevant
experience she would not have found, or thought of by her-
self, whereby obvious, however accurate recommendations
are generally of little use. On another axis, recommenda-
tions procure a richer experience if the retrieved items are
not too similar and redundant to each other, in order to
provide the user with a wider array of choice. Finally, sales
diversity can help enhance businesses as well, as a strategy
to leverage revenues from market niches.
Stream processing applications aim to analyze continu-
ous data streams and generate output streams for infor-
mation consumers. It is possible to see stream processing
applications in several problem domains such as financial
markets, health care, traffic monitoring, intelligence appli-
cations, computational social sciences, etc. Diversification
and novelty detection in continuous document data or doc-
ument data streams (DDS) are extensively used in pub-
lish/subscribe systems and they are used for information
filtering, information aggregation, trend detection, sentence
extraction-based summarization, etc. One typical applica-
tion of novelty detection in DDS is new event detection also
known as first story detection [1]. Diversification in stream
processing aims to bring existing or possible future objects of
interests to the users’ attention, if needed in a customized
fashion. Like in other novelty and diversification applica-
tions, the ultimate purpose is to prevent overwhelming users
with unnecessary/known data.
2. TUTORIAL OVERVIEW
This tutorial aims to provide a unifying account of current
research on diversity and novelty in multiple Web informa-
tion systems. In particular, we will cover the motivations, as
well as the most established approaches for producing and
evaluating diverse results in the context of search engines,
recommender systems, and data streams. By contrasting
the state-of the-art in these multiple domains, this tutorial
aims to derive a common understanding of the diversifica-
tion problem and the existing solutions, their commonalities
and differences, as a means to foster new research directions.
In particular, the tutorial attendees will:
• understand the importance and complexities of achiev-
ing diversity/novelty for various Web domains;
• learn the state-of-the-art approaches for promoting di-
versity and novelty in web search, recommender sys-
tems, and data streams;
• learn the fundamental evaluation metrics and have an
overview of past and current evaluation campaigns;
• get an overview of other related application areas that
include query suggestions, query ambiguity detection,
and aggregated search;
• obtain a unifying view of the topic by exploring the
similarities and differences between the methods em-
ployed in different domains.
3. TUTORIAL OUTLINE
1. Practical and Theoretical Background
2. Diversity and Novelty in Web Search
• Implicit and Explicit Diversification
• Advanced Topics in Web Search Diversification
• Evaluation
3. Diversity and Novelty in Recommender Systems
• Motivation and Notions
• Novelty and Diversity Enhancement
• Evaluation
4. Diversity and Novelty in Data Streams
• Document-level Novelty
• Novelty and Diversification of Document Streams
• Evaluation
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